Fast, accurate, repeatable

A preview of SCOPE - a CPQ for
professional services firms
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Quoting - how it works today...
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& BRONZE Toolkit
4
Includes: Stage 1: Stage 2: Stage 3: Stage 4: Stage 5: | Stage 6: Stage 7:
Content TBA. May include: Shoppers srategy to PRO.IK.TSE;UP, STRATEGIC APPROACH CONCEPT DEVELOPMENT & KV MESSAGING MATRIX DESIGN - . )
include shopper journeylpath to purchase, messaging CREATIVEBRIEF TOUCHPOINT DEVELOPMENT Exhibit 4.1: Proposed price for Workstream #1
N . .l X ' 2 xconcept proposals Complete, populated Template - in store
matrix. Triple win statement, KV, visual guide to up to Local toolkit arigination 1 % Concept developed zonesonly Up to & x touchpoints Up te _P = ssed Tes Struct 2 Weekly Rate Week Total Price
8 x touchpoints, 2 X activations. Reiept of Brief, Tx kv ol roposed Team Structure eekly Rate eeks otal Price
Kick off meetings, 3 rounds of amends 3 rounds of amends Partner/Associate Partner leadership; plus 5 full-time
Timings / Resource allocation 3 rounds of amends consultants: additional subject matter experts: as well as
Mot inclusiv: Shopper Insights R B et b ainbedotsntod $181,560 1-6 $1,089,360
ot inclusive: 1 Key Shapper Mission rescarch and support from COVID centers of
TheShopper Jobs ta bedone excellence
Stock imagery and commissioned photography The Shapper Journey Map (up to 2 channels) Partner/Associate Partner lcadcrshlp' plus 2 full-ime
(Inc. Barriers, Triggers & Tasks) Iant 1dit fsobiact i ° t I
consultants; additional subject matter experts; as well as .
Triple Win Plan consuttan RIOOM SUPYIcI tRINSs Sxpel 2 $127.500 7-10 $510,000
Creative Briefing rescarch and support from COVID centers of
excellence
L SUBTOTAL Firm Fixed Price for Workstream #1 $1,599.360
pll Account Management Rate Qty Total Rate Qty Total Rate Qty Total Rate Qty Total R

Client Services Director
Business Directar

Account Directar £105 £420 £105 £630 £105
Account Manager

—
Account Executive g Partner/Associate Partner leadership: plus 4 full-time
Planning

Exhibit 4.2: Proposed price for Workstream #2

Proposed Team Structure Weekly Rate Weeks Total Price

consultants; additional subject matter experts; as well as
Chief Strategy Officer £315 1 £315 £315 £0 £315 £0 £315 £0 3 - i NS i $168,300 1-8 $1.346.400
esearc ppo! O V - Of
Planning Director £165 10 £1,650 £165 1 £165 £165 2 £330 £165 1 £165 3 research and support from COVID centers of
20 | Juniar planner £50 20 £1,000 £50 5 £250 £50 8 £400 £50 z £100 excellence
(ESyCet M N R Partner/Associate Partner leadership: plus 2 full-time
brojct Mansger a0 e | e s e | &0 2 ewo | &0 8 e |

consultants; additional subject matter experts; as well as 2 ?

: 27, -12 510,
;3 research and support from COVID centers of $127,500 91 $510,000
3 excellence

Executive Creative Directar
Creative Director
Art Director

J ¥ -

25 Coppariter o @ o s ' j o P ‘ SUBTOTAL Firm Fixed Price for Workstream #2 $1.856,400
[N Design and Development Exhibit 4.3: Proposed price for Workstream #3

33 | Designer £90 £0 £90 14 £1,260 £90 £0 £90 21 £1,890 3

34 |30 Designer £125 £0 £125 £0 £125 £0 £125 21 £2,625 3 _ Proposed Team Structure Weekly Rate Weeks Total Price
235 | lllustratar £125 £0 £125 14 £1,750 £125 £0 £125 £0 3

Partner/Associate Partner leadership; plus 5 full-time

) 3rd Party Costs, contingency & expenses 2
Y £0 £0 £0 £0 consultants; additional subject matter experts; as well as $181.560 1-8 $1.452.480
o o 5]l L 0 | 1 lcuchandsuportfom COVID centers of :
FEY Sub Total 62 £ 6,015 110 £ 10,915 53 £ 5,060 98 £ 9,980 L"CL‘"L‘"C(‘

- Partner/Associate Partner leadership; plus 3 full-time
el - £ e onsultants; additional subject matter experts; as well as

consultants; o ¢ e s, 8 N

T ; 1z $144,840 9-12 $579.360
ar 13% 3% 1% n% rescarch and support from COVID centers of
a8 excellence
49
50|

SUBTOTAL Firm Fixed Price for Workstream #3 $2,031,840
Exhibit 4.4: Total proposed price for Workstreams #1-3
TOTAL Firm Fixed Price for all Workstreams $5,487,600

Each of the teams as described in Exhibits 4.1-4.3 includes at least one full-time Engagement Manager; the balance
of full-time consultants may be a mix of Specialists, Associates, and/or Business Analysts. Engagement Managers,
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Solution.

Take the pain out of :
pricing and quoting.
Replace Excel and SCOPE - Pt

. Mgyt
Word, with a tool. ,
that offers fast,
accurate quoting, :

approval and

document generation. |
: liarity
with the fam!
of Excel and word




Capabilities

Scope + price Approve Generate Quote Analyse
1 2 3 4
Teams build the quote with The right people review the Export to Word, Excel. PFD, Predict services pipeline
defined services, tasks, right [version] quote before DocuSign Track average margin per
pricing, discounts etc. it flies out the door. engagement. Understand

service & staff demand.

Integration

CRM, ERP, Accounting systems (pull opportunity, client and rate card data into SCOPE)
PPM, PMS, Workflow, Analytics systems (push quote data from SCOPE out)



PRICING: in-built Service Book ’

Upload Service Book items

¥

SCOPE My Scopes Library  Dashboards 0 - 19 ’ 118

<D |

Company Details  Integration Settings ~ Application Settings  Data  Office Locations  Scope Type  Clients  RateCards  Members  Gro = v Upload Excwl file
E] Data Deliverables B Brand guidelines
¢ . . U iy

Q - DISCIPLINE: Brand # DELIVERABLE TYPE: Brand guidelines SIZE: | ~ . -
Deliverables ) RATECARD:  ScopeMark Ratecard (GBP) ~ olhioner -

Brand beoks are heavily visually - - =

W e b S S E—p— E— — — . N ~ - —
Disciplines Brand book update * ALL :
R T —— H

Updates to an existing brand book SCOPEMARK poe A AL
Third Party Costs " S -

Brand booklet tion Selection m Hide W T Setipnes

Design and delivery of a booklet SCOPEMARK

designed to summarise the key

brand values, ORIGINAL

SCOPE AGENCY
COMPONENT
idali MARK HOURS

Brand guidelines HOLRS

Production of a written set of SCOPEMARK ;

creative guidelines to ensure the . Scope / a4 hrs v

successful ongoing implementation.

Brand guidelines update

Updates to an existing brand SCOPEMARK Scope amendments ¢

guidelines document to expand the D P 48 hrs v

scope of it's remit.
. . Add a new Deliverable

Brand identity

Creative development of & complete  |scopemank D Creative brief #

ook for a business. Brand identity

projects can range frem simple...

36hrs v

Brand positioning Instagram profile management

Brand value # e dont hava “stagram arofil managaman
0] * rand value o s o SR —

Definition of a unique mark SCOPEMARK
position 2nd creative vision for a
brand

Croate Custom Deliverable

Brand presentation

Design and delivery of a SCOPEMARK
presentation to assist the successful
delivery of brand creative. -

8 d vision # Instagram profile
rand vision
B 73hrs v

Social

Creating and managing an Instagram profile consisting
profiles: usemame, name, profile phato, bio, and web address

Easy management of your Service Book catalogue

Jube Bums

12 Months




SCOPING: building your quote

Show ALL Components svailable
for the current Defverable

* v Q
| Sems )

s L x

Beanerorm,

Ch et

Beand evien

Content plaseing

Creative beet e

Show the MINIMUM Components to be
ysed for the current Deliverable size

SCOPE

et
" L x
Sect 3l components.
Branctom e
Campagn ctrstory oom
Camoaign planning o

Brainstorm

Client workshop

Client brief

Planning

Market research

Brand review

Value and number of Components will
change based on SZE of Deliverable.

T

Bramstom

Brand review
Content planaing 2imm

Campaign sratesy

Use the SEARCH ion 1o find 8 Component
without having 1o scroll the list

Adding items to your quote

Q

XL

£2,162.00

£5,901.00

£5,107.00

£10,781.00

£3718.00

£1.319.00

gggéégé ) ggggé ’!g ggS 00

B Ideation & concepting ~ Back

Budget: £60,000.00 # Balance: £2,360.00 De !
Discipline: Campaign  Rate Card: ScopeMark Ratecard Rate Card

Date Created: 16/09/2021

le Type: Ideation & concepting  Start Date: 03/01/2022/ End Date: 17/01/2022/
sion: 2 Owner: Julie Burzacott # Created By: Julie Burzacott

APONENT

QUANTITY

Planning I [ M~ 22hrs £2,745.00 -) W
Brainstorm /' | 7k {sw 25:30 hrs N
Creative brief / = 3 | L~ 33hrs £4,103.00 v
Client workshop # - T |+ L~ 48hrs v
Key visual ~ I ) L~ 26 hrs £3,008.00 v

Manage Library Dashboards

Breakdown




®
R

Burn down hours again project deliverables

SOW-2

SCOPING:

i= Unilever SOW 2021 - Nth America -

Client: Unilever Created By: Public Relations Date created: 03/12/2021 Version: 1 ~ Start date: 03/15/2021 End date: 03/12/2022 Key Contact: Marc Pritchard  Location: Cincinnati 0 Retained Hours Used: 831 hrs

usin

retainers

Retained Hours Remaining: 16218 hrs

Version
Q, 2 Cancel SCDDGS
RETAINED AGENCY
SCOPE (] HUOSUE%S STATUS RATECARD SCOPE TYPE CREATED BY DATE CREATED LAST EDITED BUDGET BALANCE PRICE o]
Retained Hours Qi n —
;:o:riliner e $41,480.00 $-82,335.00 513382500 =) ~
Senior Account Executive 200 (USD)
DELIVERABLE START DATE END DATE QUANTITY CREATED BY DATE CREATED LAST EDITED BUDGET BALANCE A;:Nc‘éy
100.00% /' 200USD)
. Clear Plan development §-56,108.00
1800 h 7
Social strategy
Blog post creation $-8,088.00
Retained Team
Department |RD|E Name (FTE) |Huurs | Rate |TOLal ‘
Client Services |Ac:auntDre:tm<1aD 00%) |1sau |iI]EI 00 (USD) |54ucua 00 (USD) ‘,‘ ] i . .
Client Services |At:guntExE:u:wE(lﬂDDD%) |lSDD |15=DC (UsD) |z77anDC(uSDJ ‘,‘ [ == Unllever Sow 2021 = Nth Amerl ca
Copy & Content |Cammumty&-[ontentMinager(lCUUD%] |1sau |9;UU[U5D) |1essuu.accusm ‘,' ]
Copy & Content |C:va'mtar[1EIU 00%) |_1sau |15§.UC s |2aszua.ac (usD) ‘,' ] Unilever Retained Team 2021
Creative/ Design |Deswgner(ZCCD%) |353 |125cDDn[u5[:) |450CDDCCD[USD]‘ ,‘ i
Developmant |Developer[29use1 |52 |138EIC[USD) |7;75cutusm ‘,' . B kd for Unil Rotained T 2021[ t d 'P2G tai {USD}I 2)
Client Services |Gmup.ﬂccnur\tDlrector(Z93%] |52 |i?EDC (UsD) |195cnna[usc) ‘,‘ i rea own Tor nilever etaine eam rate car = retainer v
Strategy |I—Ea:l of Strategy & Planning (50.00%) |£00 |523.Dc s |290703.ac (UsD) ‘,' ]
JE— . 20 - Retained resources Resources used
Strategy |Plann~:r. Strategist (100.00%2) |_1ouu |1?1.UC s |;u,sua.uc (UsD) ‘, (] ETE = 1800
Clisnt Services |pre;ident;:50(1zu%1 |25 |52EIEIC[USD) |13ucuua(usc) ‘,‘ . Estimates
pelve [Froecer oo S e i Department Rate (USD) = FTE (98) Hours Total (USD)  FTE(%) Hours Total (USD)
Delivary |5ear;r Manager (100.00%) |1SDD |145.Dc s |zezsoa.ac (usD) ‘,' i
Clisnt Serviczs |Semc>r£\:count Executive (100.00%) |_1suu |zuu.uc s |3eucua.uc (usD) ‘,' o~ St'atEgy
Planner / Strategist $171.00 100.00% | 1800 hrs | $307,800.00 133% 24 hrs $4,104.00
C . . d (FTE) Head of Strategy & Planning $323.00 50.00% | 900 hrs $290,700.00 267% | 48hrs 515,504.00
reating a retaine team T
Producer 51398.00 20.00% | 360hrs 571.280.00 011% 2hrs $396.00
Senior Project Manager S$188.00 20.00% | 360hrs S67.,680.00 011% 2hrs $376.00
:ﬂ See more Search Manager 5146.00 | 100.00% | 1800 hrs | $262.800.00 0.00 % - S0.00



https://www.youtube.com/watch?v=iFsJ2-_latA

APPROVAL

Submit quote for review and approval

Manage Library Dashboards

Scope Activity Details

Complete Scope Review

Check your summary below before submitting. Please
S-243 note you will be unable to make review amendments
once submitted.

[} BBC One New New Seas

You must review all deliverables in the scope in order to
submit your scope review. Please review the un-reviewed
deliverable(s) by clicking on a deliverable which displays a @
Traffic Status: Trafficable Last Trafficked: -- Cri symbol.

Scope Type: Advertising Language: EN Office:

Key Contact: Jessica Robbins Location: LondonH!

Budget: £200.000.00 Allocated: £0.00 Remainin;

&)

TV advertisement Not Reviewed Yet

ltems

[©]

Creative strategy & planning Not Reviewed Yet

B@) Creative strategy & planning s

Accept all unreviewed deliverables

B@) TV advertisement

serment

Reject all unreviewed deliverables

Complete review  10l08Y Access Fee (6.00%)

REREG

AGENCY

HOURS

317 hrs

4886 hrs

2 [‘]
Support f._‘ o m

Rate Card Version: 2

11/11/2021 End date: 11/02/2022

AGENCY
FPRICE o
£34,006.00 v
£64,280.00 v
£5,897.16
£5,897.16 g

Output B Traffic



DOCUMENT GENERATION

Export scope to Word, Excel, PDF or DocuSign

Edit your template

SCOpE My Scopes Library Dashboards
5238 +Add ltem . ] e Lot
Company Details  Integration Settings ~ Application Settings Data Office Locations Scope Type Clients  Rate Cards

([} BBC 2022 SOW -~

Agency template ~
Default Qutput: no

Scope Type: Advertising Language: EN Client: BBC Rate Card: ScopeMark Ratecard Rate Card Version: 2 Traffic Status: Trafficable Last Trafficked: - Created By: Julle Burzacott Date created: 16/08/2021 Version: ] ~ Language: English

Start date: 03/01/2022 End date: 03/07/2022 Output: Defaule Template

Budger: £1,000,000.00 Allo

ed: £60,000.00 Remaining: £940000.00 Contracted: £234,464.00 Balance: £765,536.00

Header »

—_— SCOPE MARK SCOPE MARK AGENCY AGENCY
ltems QUANTITY MOURS SRicE i =

HOMBS BRICE.

Project background, objectives & definition # 33 ﬂ

Stage 1/

B source B I UGS, &=::
2
3. Background ey, ;
B Ideatlon & concepting i this profct bengundartaken? Provideasmuch nfomaton ¢ 1< Styles - | Format - | Font - | size

o Include document references
o Include URL references.

SOW - SCOPE NUMBER [INSERT #/#] -

Brand book
B

COPE OF WORK Drawing down against the pre-approved total budget and supplied client PO
| Project Background, Objectives & Definition
4. Deliverables
febaite content - web content. o
b, [ADD SCOPE PROJEGT BACKGROUND]
Stage2 / “ e .
e e spend s whole 8
1342000
ex i cope o work e,
e i vt sy toom avrsh
Stage 3/ :
2l pdte . profct 1A
e o dn. cotngs 40 U s
 complen ( debvered brief of 15+ 958000 project ADDrDaCh , |
e ey e s b WD
MMID‘WWM"‘
i
1301000
3 wisible front-end content
e cotrt s, o8 Weadis
s legals etc. ‘Suitable for multi-channel stes.
™
mwnmﬁuwmuom 14,860
Jpdates. Includes contant costs, Icenting
mmum«mmﬂwuﬂﬁl
stals + Discount

g

No warranties
This Website i Provided “as is,” with sy
T el s, and Company Mam axpras o, a
- epresentitions o
Webste, Ao,

g you,

— -



OPTIMISE BUDGET T see more

Trade items in/out when things change.

Trade Deliverable

Trading Deliverable ‘Collaborating Deliverable’ with budget of - for the following:

SCOPE Manage Library Dashboards System Admin

Pitch video _
Pitch video [ ]
5-2795
[ Group Scope 1
pe: No Type Language: EN Cllent: ACME Corp Rate Card: ACME Rates Rate Card Verslon: 3 Traffic Status: Not Trafficable - Created By: S\pport Admin Date c
Start date: 21/09/2020 End date: 21/12/2020 Fleld1:  Fleld 2 £0.00
£0.00 Remalning: £0.00 Contracted: £2,398.00 Balance: £-2,398.00
21/09/2020 21/12/20204
tems QUANTITY START DATE LAST EDITED PROFIT £-2,675.00
Start Trade
EJ Pitch presentation
o |
v - -
E Collaborating Deliverable 10T o
e
Scope Totals £0.00 27 -
- .
Total Complete Percentage: 0 % -t ' -
tems
aJPiu:h presentation R P R
OGRES Z3hrs £211400
~
a Pitch video (Tr=ded for Coliaborating Delivarzble) Him T

Scope Totals 28 hrs £2,482.00



https://www.youtube.com/watch?v=-eykS0guxqA

o
Library Dashboards Support An l-lj

SOLD v's ACTUAL =

Breakdown

Time-back-in feature®

b - Sold v actual - staff breakdown

Resource Plan Resources used
FTE = 1800
Estimates Actual
Manage Library Dashboards Support &‘2 L!.‘ - Department Rates($) FTE (%) Hours Price (USD) FTE (%) Hours Total (USD) | Variance (hr)
- Banners Percentage complete: 90%
Scope Account Management
Account Dir 196 067% 12 2352 067% 12 2352 -
Account Director 196 067% 12 2352 067% 12 2352 -
- Sold | at del ble level
e cacty B G old v actual at deliverable leve N N O O N N
Y paig Branding Design Dir 196 0.03% 05 98 0.03% 05 98 -
Branding Planner 140 0.08% 15 210 0.08% 15 210 -
Scope Type: NoScope Type Language: EN  Client: Allergan  Rate Card: Allergan Demo Rate Card  Rate Card Version: 1 Traffic Status: Not Trafficable -~ Created By: Hedilittle Date created: 27/04/2020 Designer 140 0.83% 15 2100 0.83% 16 2240 1
Version: 1w Start date: 27/04/2020 End date: 27/07/2020 PO Number: PO 00342) Job Number: AG00202061 Jr Designer 85 0.03% 05 4250 0.03% 05 25
% . i .03% . -
Budget: $200,000.00 Allocated: $84.921.00 Remaining: $115079.00 Contracted: $181.834.75 Balance: $18.165.25 Deciconi Ton 0035 ne = 1030 e o .

N = DELIVERY COMPLETE ACTUAL AGENCY AGENCY Av S, lanace ra [ =
verables ¢ =] My Scopes  Manage
Deliverables ST SEREERTAES NOURS e PRICE e sco E My Scopes anage Library Support

Scope by Quantity Finance reporting Sold v Actual

Website build
B 70% 1sh O $ 20h $117.329.00 D) v

o : —-Multi-scope - sold v planned v actual by month

90% 2h O OVERBURN 15h $33.807.50 ) v

FY Total YTD Complete January February
z z Department Sold Plan Act Var Sold Plan Act Var Sold Plan Act Var Sold Plan Act
i -Foid searchcaimpaiin raced oo use 55% &h 25h $1345475 - v Acct. Mgt Total 186 217 | 031 | 213 201 | -011 | 190 175 | -015 | 190 2.05
Managing Director 0.14 012 -0.02 0.23 0.08 -0.15 015 0.00 -0.15 0.15 015
Brand Director - Global Group 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Brand Director - Group 018 039 021 034 0.38 0.04 0.30 0.45 015 030 0.30
Brand Director 052 036 | -016 | 034 034 | 000 | 030 015 | -015 | 030 0.45
. . . Brand Manager 012 018 | 006 | 019 | 015 | -004 | 015 015 | 000 | 015 | 01s
*SyStem IﬂtegratIOﬂ featU re - DU ” tlme Brand Executive 071 112 | 041 | 104 108 | 004 | 100 100 | 000 | 100 100
. . Brand Coordinator 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.0 0.00
b aC k I n fro m yo U r t I m e S h eet SySt e m Creative Operations Manager 018 0.00 -0.18 0.00 0.00 0.00 0.00 0.0 0.00
Creative Dept Total 311 471 160 | 390 ‘ ‘ 450 | 060 | 405 405 | 000 | 435 435
Executive Creative Director 0.01 0.08 0.06 0.00 0.30 0.30 0.00 0.00 0.00 0.00 0.30
Creative Director - Senior 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Creative Director 0.26 0.34 0.08 030 0.30 0.00 0.30 0.30 0.00 0.45 015
Creative - Senior 0.34 041 | 007 | 030 045 | 015 | 030 030 | 000 | 045 0.45
Creative 179 270 | 091 | 230 | 230 | 000 | 245 245 | 000 | 245 [ 245
T a 20 | o427 | a0 e | ooc | oo 1on | nan | a0 2o




SCALE: SCOPE can scale with you

SCOPE My Scopes Library Dashboards Support &12 ‘_}‘. =
Company Details Accounts Integration Settings Application Settings Data Scope Types Clients Rate Cards Members Groups Output
Accounts The parent-child account structure can silo data

from one brand/ location to the next while still
providing data access to the parent company.

This facilitates global analysis and data
activation as well as cross-sales.
bémbstart Clients o
Val: V.

Burberry Qo Harley-Davidson
Rate Cards (3) Rate Cards (3.
Burberry USD rates M Harlev-Davidson GPB ...  ~

rd

Rate Cards (3)
Mondelez EUR rates L.

Child accounts can inherit data from the parent e




REPORTING: improve visibility and decision making

My Scopes Manage

Scope by Quantity

+ Filter

B Scopes Created

Scopes Created Over 2022
E
[
4
2
1
Sep Oct Aug Mar

Top Used Disclplines

Frequently Used Departments

B Built Deliverables

vy 173

I Campaign (29%)
Il TV (18%)

Il Social (8%)

Il New business (7%)
Bl Other (38%)

= Used Components

1,092

Apr May Jun Jul Now

Scope Statuses

To Review ]
To Agree I
Agency Approval

Client Approval -
Trafficked

Closed

Fix Cost Dellverables

37

Top Cllents by Scopes Quantity

m

BC

Hyatt

Blitzworks

—

SX

All other clients

Top Employed Departments

Fraquently Used Roles

Creative Director

Designer
Project Manager
Account Manager
Account Director

Frequently Used Disclplines

eep——
v |

s E—

PR |

314

2574

2552

2224

1871

Frequently Used Components

Pre production
Project management ov:
Campaign development|
Soutce and secure Die JOHSIPIGOUSION COMBA M
Creaive concepl

Commission el | —
Pre production ——
TVoproduction |

Campaign planning
Campaign guidelies

Morketresearch
TVC shoot I
Storyboard ]
Source and secure Dire (SNSNIPIOANCHONCOMPANIMIN
TVoproducton
TV shoot I

Campaign strategy |
Post production I
Filming I
Commission strategy |

Frequently Used Dellverables

Producton offim (gov
Ideation & concepting |

360 Discovery (global oSG —
BIGidea 1 e

EIG idea 1 e —

Ideation & concepting (/N —

REALISE - TVC A —

360 Discovery (ragional SN
Creative development | —
MP Idea 2 —
MP Idea 2
Ideation & concepting (r/ NN
360 Discovery (local carj RN
Production of fim (regio S
Music commission |

TV adverisement |

Ideation & concepting (| EBINEEEG_—_—

Proof of concept (globa! N

Production of fim (giob RN

Brand identity —

2072
218
2042
1965
1791
1668
1600
1582
1497
1428
1338
1333
1283
1215
135
1081
1026
960

831

930

1229
1077
1062

See sales pipeline and

[ Creative / Design /.. (9%)
[ Creative / Design /.. (8%)
I Client Services (7%)
Il Client Services (7%)

B Other (59%)

forecast talent utilisation



For more information or to
book a demo, go to...

scopebetter.com

or contact

Tracey Shirtcliff
tshirtcliff@thevirtugroup.com

SCOPE



